ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh
influencer marketing, word of mouth, dan customer review terhadap keputusan
pembelian pada Marketplace Tokopedia di Kota Surabaya.

Penelitian ini termasuk penelitian kuantitatif dengan populasi konsumen
yang melakukan pembelian pada Marketplace Tokopedia di Surabaya yang
jumlahnya tidak diketahui dengan pasti (infinite population). Dengan menggunakan
rumus lemeshow, maka jumlah sampel dapat ditentukan 100 responden. Teknik
penentuan sampel menggunakan purposive sampling, sedangkan teknik
pengumpulan data dengan menggunakan kuesioner yang disebarkan kepada
pengguna platform Tokopedia di abaya. Metode analisis data yang digunakan
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ABSTRACT

This research aimed to determine and analyze the effect of influencer
marketing, word of mouth, and customer reviews on the purchasing decisions at
Tokopedia Marketplace in Surabaya.

The research was quantitative. Moreover, the population was consumers
who purchased at Tokopedia Marketplace in Surabaya, which has an infinite
population. In line with that, there were 100 respondents. Furthermore, purposive
sampling was used as the data collection technique. The instrument in the data
collection technique was a questionnaire. The questionnaires were distributed to
the respondents who were users of Tokopedia in Surabaya. Additionally, there were
multiple linear regression with S
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