ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Digital Marketing
terhadap Keputusan Pembelian di mediasi Brand Awareness dan Brand Image pada
produk Scarlett Whitening. Populasi yang digunakan dalam penelitian ini yaitu
mahasiswa/i STIESIA yang pernah melakukan pembelian produk body lotion Scarlett
Whitening.
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ABSTRACT

This research aims to determine the effect of Digital Marketing on
purchasing decisions with brand awareness and brand image as a mediating
variable of Scarlet Whitening products. Furthermore, the population consists of
students of STIESIA Surabaya who have bought body lotion of Scarlett whitening
products.

The research applies guantitatively. The data collection technigue used non-
probability sampling, in whichséms : chosen by not giving the same

XVi



