ABSTRAK

Perkembangan motor matic di Indonesia berkembang pesat seiring dengan
besarnya permintaan pasar, sehingga meciptakan persaingan antara merek motor.
Peneliti memilih merek Vespa sebagai objek penelitian karena sejarah panjangnya
sejak 1946, menunjukkan keberlanjutan merek dan keberhasilannya dalam
mempertahankan daya saing di pasar. Penelitian ini bertujuan untuk mengetahui
pengaruh harga, kualitas produk, dan desain terhadap keputusan pembelian
kendaraan bermotor merek Piaggio tipe Vespa matic di Kabupaten Sidoarjo.

Metode yang digunakan dalam penelitian ini adalah metode kuantitatif.
Populasi dalam penelitian ini adalah konsumen Vespa matic di Kabupaten Sidoarjo.
Sumber data yang digunakan data primer.. Teknik pengambilan sampel dalam
penelitian ini dengan purposive sampling. Pengumpulan data melalui kuesioner
dengan jumlah 98 responden. Metode analisis dengan analisis regresi linier
berganda dengansalat bantu’SPSS (Statistical Preduct and Service Solution) Versi
27.

Hasil penelitian menunjukkan-bahwa_variabel harga dan kualitas produk
berpengaruh positif dan signifikan terhadap keputusan pembelian kendaraan
bermotor merek Piaggio tipe Vespa di Kabupaten Sidoarjo. Sedangkan variabel
desain berpengaruh negatif dan tidak signifikan terhadap Keputusan pembelian
kendaraan bermotor merek Piaggio tipe Vespa di Kabupaten Sidoarjo.
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ABSTRACT

The development of automatic motors in Indonesia is growing rapidly due to
the increased market demand. Therefore, it builds competition among motor
brands. Vespa as a brand that has a long history since 1946 indicates sustainability
and success in maintaining market competitiveness. Therefore, this research aims
to determine the effect of price, product quality, and design on the purchasing
decisions of Piaggio Vespa matic in Sidoarjo district.

The research applies quantitatively. Furthermore, the population was
consumers of Vespa matic in the Sidoarjo district. The data were primary. The data
collection technique used purposive sampling. In line with that, there were 98
respondents as the sample. Additionally, the instrument in the data collection
technique was a questionnaire. The data analysis technique used multiple linear
regression with SPSS'(Statistical Product and Service Solution) 27.

The result concludes that both price and preduct quality have a positive and
significant effect on the purchasing decisions of Piaggio Vespa matic in the Sidoarjo
district. However, design has a negative-and insignificant effect on the purchasing
decisions of Piaggio Vespa matic in the Sidoarjo district.
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