
The Influence of Shopping
Lifestyle and Korean Brand
Ambassadors on Impulsive

Buying and Brand Awareness
by Turnitin Indonesia

Submission date: 25-Jun-2024 09:13PM (UTC-0700)
Submission ID: 2408804814
File name: THE INFLUENCE OF SHOPING LIFESTYLE - AZLAM.pdf
(347.75K)
Word count: 5697
Character count: 30984



3

7

7

14

15

23

30

31

34



1

2

2

5

8

19

22



1

2

3

4
4

6

6

13

17



7

8



10

24

28



10

12

26

29



3

16

21



1

1
2

3

3

18

20

33

35



1

1

1

2

2

5

5

6

11

25

27

32



1

1

2

2

4
4

4
4

6

9
9

11







14%
SIMILARITY INDEX

10%
INTERNET SOURCES

9%
PUBLICATIONS

2%
STUDENT PAPERS

1 2%

2 1%

3 1%

4 1%

5 1%

The Influence of Shopping Lifestyle and Korean Brand
Ambassadors on Impulsive Buying and Brand Awareness
ORIGINALITY REPORT

PRIMARY SOURCES

openlibrarypublications.telkomuniversity.ac.id
Internet Source

Andre Josua Rantung. "THE INFLUENCE OF
BRAND AMBASSADOR AND TAGLINE ON
GEN-Z BRAND AWARENESS OF TOKOPEDIA",
Jurnal EMBA : Jurnal Riset Ekonomi,
Manajemen, Bisnis dan Akuntansi, 2022
Publication

Melitina Tecoalu, Hery Winoto Tj, Ferdian
Ferdian. "EFFECT OF PRICE PERCEPTION AND
BRAND AWARENESS ON SERVICE QUALITY
MEDIATED BY PURCHASING DECISIONS",
Journal of Humanities, Social Science, Public
Administration and Management
(HUSOCPUMENT), 2021
Publication

jurnal.syntaxliterate.co.id
Internet Source

garuda.kemdikbud.go.id
Internet Source



6 1%

7 1%

8 1%

9 <1%

10 <1%

11 <1%

12 <1%

Orfyanny S Themba, Aminuddin Hamdat, Nur
Alam, Karta Negara Salam. "Impulse Buying
on users of online shopping", JURNAL
MANAJEMEN BISNIS, 2021
Publication

repo.bunghatta.ac.id
Internet Source

ejournals.umn.ac.id
Internet Source

Peng Liang, Shuangyi Xie, Fengyu Qi, Yu
Huang, Xiuwen Wu. "Environmental
Regulation and Green Technology Innovation
under the Carbon Neutrality Goal: Dual
Regulation of Human Capital and Industrial
Structure", Sustainability, 2023
Publication

rjoas.com
Internet Source

jurnal.unikal.ac.id
Internet Source

Hartiwi Prabowo, Ridho Bramulya Ikhsan,
Yuniarty Yuniarty. "Student performance in
online learning higher education: A
preliminary research", Frontiers in Education,
2022
Publication



13 <1%

14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

journal.mahesacenter.org
Internet Source

www.journal.lembagakita.org
Internet Source

Afiril Inisia Hajar, Toni Herlambang, Jekti
Rahayu. "Duta Merek dan Citra Merek
terhadap Keputusan Pembelian", BUDGETING
: Journal of Business, Management and
Accounting, 2022
Publication

Varrica, D., E. Tamburo, G. Dongarrà, and F.
Sposito. "Trace elements in scalp hair of
children chronically exposed to volcanic
activity (Mt. Etna, Italy)", The Science of The
Total Environment, 2014.
Publication

Submitted to Girne American University
Student Paper

Submitted to University of Birmingham
Student Paper

index.ieomsociety.org
Internet Source

ojs.journalsdg.org
Internet Source

www.dinastires.org
Internet Source



22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

elibrary.buse.ac.zw:8080
Internet Source

eprints.mercubuana-yogya.ac.id
Internet Source

techniumscience.com
Internet Source

jurnal.kwikkiangie.ac.id
Internet Source

www.m.growingscience.com
Internet Source

www.ner.takushoku-u.ac.jp
Internet Source

www.researchgate.net
Internet Source

Lawrence Hoc Nang Fong, Long Wai. Lam,
Rob Law. "How locus of control shapes
intention to reuse mobile apps for making
hotel reservations: Evidence from chinese
consumers", Tourism Management, 2017
Publication

Yusuf Ismaila Mustapha, Binta Oziohu Issa.
"Brand ambassador and customer patronage
of FMCGs: mediating effect of advertisement
believability", Journal of business, 2021
Publication



31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

Exclude quotes Off

Exclude bibliography On

Exclude matches Off

jptam.org
Internet Source

jurnal.untagsmg.ac.id
Internet Source

repository.unj.ac.id
Internet Source

Ahmad Syawaldi Afwan, Dinda Ayu Pradina,
Yuni Kurniawati, Jerry Heikal. "Persona-Based
Segmentation: Customer Data Mapping as
the Foundation of Corporate Marketing
Strategy (Case Study on Scarlett Whitening)",
JEMSI ( Jurnal Ekonomi, Manajemen, dan
Akuntansi), 2024
Publication

Ton Duc Thang University
Publication



FINAL GRADE

/0

The Influence of Shopping Lifestyle and Korean Brand
Ambassadors on Impulsive Buying and Brand Awareness
GRADEMARK REPORT

GENERAL COMMENTS

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12


