
The influence of hedonic
shopping motivation and

shopping lifestyle on impulse
buying through positive
emotion in ecommerce

by Suhermin Suhermin

Submission date: 18-Sep-2023 12:48PM (UTC+0700)
Submission ID: 2169298906
File name: 061.pdf
(319.93K)
Word count: 6400
Character count: 35415



.

.

.

.







.

.

.



.



.

.

.

.





.

.





.

.













17%
SIMILARITY INDEX

16%
INTERNET SOURCES

10%
PUBLICATIONS

%
STUDENT PAPERS

Exclude quotes On

Exclude bibliography On

Exclude matches Off

The influence of hedonic shopping motivation and shopping
lifestyle on impulse buying through positive emotion in
ecommerce
ORIGINALITY REPORT

MATCH ALL SOURCES (ONLY SELECTED SOURCE PRINTED)

2%

Annisa Dyah Pramesti, Jojok Dwiridotjahjono.
"Pengaruh Hedonic Shopping Motivationdan
Shopping Lifestyleterhadap Perilaku Impulse
Buyingpada Pengguna Shopee di Surabaya", El-Mal:
Jurnal Kajian Ekonomi & Bisnis Islam, 2022
Publication


